
Preview page
Introduction
Welcome to the world of hassle-free advertising! In this article, we explore an invaluable tool
designed exclusively for our clients - a preview page that ensures your ads are flawlessly rendered.
Say goodbye to guesswork and hello to efficiency as we delve into how this indispensable feature
streamlines your workflow and guarantees a seamless ad experience for your audience.

What is a preview page?
An ad preview page is a powerful tool that allows advertisers and ad operations teams to preview
how their ads will appear before they go live. This invaluable resource offers a real-time glimpse of
the ad's rendering on different devices (mobile/desktop), ensuring its optimal display and
functionality. By enabling users to catch potential issues and make necessary adjustments, an ad
preview page significantly enhances the efficiency and effectiveness of advertising campaigns.

How/when to use the preview page?
The ad preview page serves as a crucial step in the advertising workflow, providing an opportunity
for advertisers to verify the accuracy and effectiveness of their ad campaigns before launch. It is
best utilized during the final stages of campaign creation, just before the campaign goes live. By
accessing the preview page, users can view how their ads will appear across various devices.

Additionally, the preview page allows users to check for any visual or functional discrepancies, such
as misplaced elements, broken links, or incorrect targeting settings, which might adversely impact
the ad's performance. Moreover, advertisers can leverage the preview page to evaluate the ad's
alignment with the brand's guidelines and messaging, guaranteeing brand consistency and
professionalism.

How to find it?
Set up your campaign, and then navigate to the three dots on the right and click on them.



From the dropdown menu, select "Preview in browser."

Once you access the Eskimi ads preview page, you will be able to:

Verify the proper rendering of all your ads.
Preview your advertising in both desktop and mobile environments.
Copy the ad text for reference or further use.

Additionally, the ad preview page allows you to:

Check if your creative details adhere to IAB guidelines.
Access external resources for learning and marketing purposes.
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The versatility of the preview page extends to various ad types, including Banner (file banners,
JavaScript, Rich Media), Video (VAST, IBV, remote VAST URI), Native ads, and Native video ads. It is
also compatible with whitelabeled accounts.

Moreover, beyond ensuring proper rendering, the preview page serves as a troubleshooting tool by
allowing you to verify if click and impression trackers are firing correctly. This functionality proves
invaluable in identifying and resolving potential issues before the campaign goes live.

Conclusion
The preview page should not be mistaken for a tool that shows how ads will be displayed in specific
environments, such as in-game scenarios. It does not generate screenshot mockups. Instead, its
primary function is to allow advertisers to preview their ads before going live, facilitating
troubleshooting of rendering issues, and reviewing all implemented trackers. Moreover, it offers a
platform to ensure that the ads align with market standards and guidelines, enhancing the overall
effectiveness of advertising campaigns.
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