Legal information

This section provides an overview of the legal regulations that govern advertising in various
industries and regions. Compliance with these regulations is essential to ensure that campaigns
adhere to legal standards. There are specific restrictions related to alcohol and tobacco advertising,
outlining the limitations on promoting these products in different markets. Gambling and betting
advertisements are also subject to strict guidelines, requiring adherence to regional laws and
industry-specific rules. Additionally, certain countries impose unique restrictions on advertising
campaigns, which must be considered when planning and executing advertisements. Advertisers
should review these legal requirements carefully to avoid any regulatory violations.

e Campaign Restrictions

e Gambling quidelines

e Tobacco guidelines

e Alcohol guidelines

e Crypto guidelines

e Al guidelines



Campaign Restrictions

Eskimi is fully committed to complying with all applicable laws and regulations related to
sanctioned countries within the European Union (EU) and other jurisdictions where we operate. As a
global company, we strictly adhere to all legal requirements and official guidance to ensure
compliance with international sanctions.

In accordance with EU Council Regulation (EC) No 2580/2001, EU Council Decision 2014/512/CFSP,
and EU Regulation (EU) No 833/2014, Eskimi does not provide products or services to certain
sanctioned countries.

Below is the list of countries where Eskimi is prohibited from offering products or services:
Not allowed:

Russia
Cuba

Iran

North Korea
Syria
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For the following countries, legal approval is required before proceeding with any business
activities.

For further details or compliance-related inquiries, please consult our legal team before engaging in
any transactions.

Consult with legal:

Panama

US Virgin Islands
Guam

American Samoa
Antigua and Barbuda
Bahamas

Belize

Seychelles

Turks and Caicos Islands
Venezuela

. Afganistan

. Belarus

. Libya

. Somalia
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Gambling guidelines

Guidance for gambling advertising

Gambling advertising is subject to strict and varying regulations across different countries. What is
allowed in one region may be completely prohibited in another.

Regulatory landscapes shift frequently, and even small violations can lead to legal penalties

or reputational damage. That’'s why it's critical to assess the legal environment of each market
before launching any gambling-related advertising. The map provided serves as

a high-level overview, but final decisions must always be guided by up-to-date legal consultation.

The map uses the following color coding to reflect legal conditions for gambling ads:

@ Advertisingis permitted @ Uponreceiving approval fram Legal @ Advertisingis banned.

All gambling ads must link to a landing page with responsible gambling info, including
addiction support and age restrictions.

Legal approval is required before launching any campaign, and approval applies only to
the specific country reviewed.


https://manual.eskimi.com/uploads/images/gallery/2025-05/s3k3Fvxx65PkMh9X-image.png

Link to article



https://drive.google.com/file/d/1SO7nyK2OLYrR1vqoWqzp8zXCAUfojVqs/view?usp=drive_link

Tobacco guidelines

Guidance for tobacco advertising

Tobacco advertising is subject to strict and varying regulations across different countries.
Tobacco advertising is subject to strict and varied regulations across different countries. Most
countries around the world have banned all forms of tobacco advertising, both direct and indirect.
As the regulatory landscape continues to evolve, even minor violations can result in severe legal
penalties, financial loss, or reputational damage.

It is essential to assess the legal environment of each market before launching any tobacco-
related advertising campaigns.

The map provided below offers a high-level overview of the legal status of tobacco advertising in
different countries. However, final decisions must always be based on up-to-date legal consultation
to ensure full compliance with local laws and regulations.

The map uses the following color coding to reflect legal conditions for tobacco ads:

. Advertisingis permitted . Uponreceiving approval from Legal . Advertisingis banned.



https://manual.eskimi.com/uploads/images/gallery/2025-05/ngUi7Y2z7TXE920P-image.png

Product classification notes:
Vapes, IQOS, Ploom, and other Heated Tobacco Products (HTPs): These are classified as tobacco
products, and all tobacco advertising restrictions apply equally to them as to traditional cigarettes.

Oral Tobacco Products (e.g., Snus):
While Snus advertising is more flexible and widely accepted in Sweden, it is banned or highly
restricted in most other countries.

All tobacco advertisements must receive legal approval before launching any campaign.
Approval is valid only for the specific country that was reviewed.

Link to article



https://drive.google.com/file/d/1BmO4g234uEuExKeCg2CDHRYE6Dmqquqt/view?usp=sharing

Alcohol guidelines

Guidance for alcohol advertising

Many countries around the world have recognized the need to restrict alcohol advertising as a
crucial public health measure. Similar to tobacco control efforts, these restrictions aim to mitigate
the negative effects of alcohol consumption on society.

The push for alcohol advertising bans stems from growing evidence that exposure to alcohol
marketing significantly influences drinking behavior, especially among youth. By limiting the
visibility of alcohol promotions, governments can reduce the likelihood of

underage drinking and encourage healthier consumption patterns among adults.

Implementing advertising restrictions is essential for promoting responsible drinking and reducing
alcohol-related harms, such as addiction, accidents, and health issues. Ongoing support for these
initiatives is vital in creating a safer, healthier environment for

all.

The map uses the following color coding to reflect legal conditions for alcohol ads:

. Advertising is permitted . Uponreceiving approval from Legal . Advertisingis bannad.


https://manual.eskimi.com/uploads/images/gallery/2025-05/4yDeRSKile3gtNQ3-image.png

All alcohol advertisements must receive legal approval before launching any campaign.
Approval is valid only for the specific country reviewed.

Link to article



https://drive.google.com/file/d/1Wi4HkU3M_iX-mVtl08QRPpvGjp9_grxl/view?usp=drive_link

Crypto guidelines

Guidance for crypto advertising

Gambling advertising is subject to strict and varying regulations across different countries.
Cryptocurrency advertising is subject to strict and varying regulations across different countries.

What is allowed in one region may be completely prohibited in another. As the regulatory
landscape evolves, even minor violations can lead to severe legal penalties, financial losses, or
reputational damage. Therefore, it is essential to assess the legal environment of each market
before launching any crypto-related advertising campaigns.

The map provided below offers a high-level overview of the legal status of cryptocurrency
advertising in different countries. However, final decisions should always be guided by up-to-date
legal consultation to ensure compliance with local

laws and regulations.

The map uses the following color coding to reflect legal conditions for crypto ad:

@ Advertisingis permitted @ Uponreceiving approval from Legal @ Advertisingis banned.


https://manual.eskimi.com/uploads/images/gallery/2025-05/Klzja7myXxqpgHuY-image.png

All crypto ads must receive legal approval before launching any campaign. Approval is
valid only for the specific country reviewed.

Link to article



https://drive.google.com/file/d/1ZL0cjOrdQY7XyTe66e8b1Vxr_xutCvE6/view?usp=drive_link

Al guidelines

Guidance for generative Al use

Generative Al is rapidly transforming how we work, create, and innovate at Eskimi, we're ready to
harness its full potential. As

we adopt this powerful technology to advance our strategic goals, we’re equally committed to
using it responsibly and

securely.

Previous training sessions from our IT and Legal teams laid the foundation by introducing the
basics of Al and its applications. However, as interest grows across the organization, so do the
questions. This one-pager aims to answer the most frequently asked questions and provide clear,
practical guidance on the safe and effective use of generative Al at Eskimi.

General principles:

Always review Al-generated content: All Al-generated outputs must be carefully reviewed and
edited for accuracy, relevance, and appropriateness before use or sharing.

Do not input confidential or personal information: While the Al tools used at Eskimi do not
train on your inputs, the data may still be processed by third-party services. To protect privacy and
company security, never input:

e Personal data

e Trade secrets

e Confidential business information

e Customer or client data

e Passwords or encryption keys

e When possible use Al models with servers located in EU

e Check Al-generated code for security risks: If you're using Al to generate code, always
review it thoroughly and scan for any potential security vulnerabilities before use.

e Use thoughtful prompts and apply creative oversight: When generating content, use clear
and detailed prompts. Refine and adapt the output to ensure it reflects original input and
human creativity.

e This helps us retain copyright eligibility and demonstrate creative control in case of
registration. Report any security issues immediately: If you detect a vulnerability or



security incident related to Al use, report it right away via a Helpdesk ticket to the IT
Admin.

If you have any questions about using generative Al at Eskimi, please reach out to your manager or

the Legal team. You can also refer to the Al Use Policy document for detailed guidance.

Link to article



https://docs.google.com/document/d/1XohEypTaQTNy98uoDbgcE0Sg9w-Q0pVHl-hRaPEG5Lc/edit?usp=sharing
https://drive.google.com/file/d/1zNhax5iMSGYJSL5romlsWc9VxiQ0ggKi/view?usp=drive_link

