
Mobile measurement
partners & Eskimi
Overview
App measurement and attribution are definitely one of the key driving forces of successful app
performance. However, naturally, all of them will have clear limitations when it comes to data
measurement. This article will go through the different limitations and alternatives when it comes
to app data measurement on Eskimi DSP when using mobile measurement partners.

Terms
Mobile Measurement Partners such as AppsFlyer, Adjust, Kochava are attribution and analytics
tools, which help you to attribute and analyze the effectiveness of your mobile marketing activities.
MMPs are particularly helpful if you want to measure outcomes across several ad networks.

Limitation
The above-mentioned app measurement solutions give an in-depth understanding of how your app
is performing on different media channels. However, Eskimi DSP has the opportunity to only display
app installs and in-app events such as registration, sign-up, purchase.

Eskimi DSP cannot track other metrics besides app installs and in-app events from AppsFlyer,
Adjust, Kochava. This is because Eskimi DSP doesn’t have any API integration with these mobile
measurement partners.

Way Forward: Mobile Measurement Partners
MMPs such as AppsFlyer, Adjust, Kochava are attribution and analytics tools, which help you to
attribute and analyze the effectiveness of your mobile marketing activities. MMPs are particularly
helpful if you want to measure outcomes across several ad networks. 

Putting it simply, it helps you understand from which channels you are getting app installs and
most importantly, which particular channels and campaigns are driving in-app actions.



Say that you are advertising on Facebook, Google, Eskimi – MMP’s help you compare the different
Ad networks side by side and show how effective each one of them is in achieving your KPI’s.

Mobile measurement partners will show you what was the actual last click which led to a
conversion, helping you to have a more accurate view.

Eskimi DSP supports AppsFlyer, Adjust, and Kochava’s measurement solutions. This means that we
support the top biggest mobile measurement partners.

To begin app advertising with Eskimi DSP, clients should ensure that one of the above-mentioned
MMPs is integrated into the app which is going to be used during the advertising. Without the MMP
Eskimi DSP won’t have the possibility to track installs and in-app events. Additionally,
Eskimi DSP will only be able to report app installs and app events on the dashboard. So attribution
metrics, session rate, uninstall rate that is displayed on mobile measurement partner’s platform
won’t be displayed on Eskimi DSP.

To finalize
App measurement is super important and it can be done with a lot of 3rd party measurement
platforms such as Firebase, Adjust, AppsFlyer, and many more. Eskimi DSP with its multi-channel
solution and wide range of MMP support allows clients to track app installs and in-app events
directly Eskimi dashboard. However, some data won’t be visible on the Eskimi DSP dashboard due
to limited integration opportunities, but the full picture of the performance will be reached on the
3rd party measurement partner platform that the client will onboard.
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