Campaign
Optimisation

Basic campaign optimisation flow

e Campaign optimisation using app/site




Campaign optimisation using
app/site

Steps how to do it:

Press the three dots on the campaign you want to optimize.
Select Targeting Optimisation.

Change the filter to optimise by App/Site Name.

Choose a period.

Press Search.
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By following the mentioned steps you will see this table. There is an option to filter out by concrete
app/site names on the right corner. The optimisation could be done by turning off app/sites that are
not performing based on the secondary KPIs (viewability/ CTR and etc.)

Action column meanings:

e Play (red) - The site/app is not bidding and user can start bidding on this site/app by
clicking on the play icon

e Pause (green) - The site/app is bidding and user can stop bidding on this site/app by
clicking on the pause icon

181106443 Irytas./t Adyoulike 247998 5,941 30466 66.32% 24278 79.69% 0 0.00% 0.01% 0 0.00% o 0.00% o 0.00%
173115303 viber.com Index Exchange 247998 0489 15441 9.62% 14,683 95.09% 3 002%  003% 0 000% 0 000% 0 0.00%
1878172422 Irytaslt Xandr 247998 1202 15067 67.86% 12,667 BA07% o 000%  001% 0 000% 0 000% 0 0.00%
187052474 skelbiult Xandr 247998 1,207 147163 41.40% 12477 8810% 2 0.01% 0.02% 0 0.00% o 0.00% o 0.00%
174491457 skelbiu.lt Eskimistandard 247998 869 12841 4029% 10139 78.96% 1 001%  0.02% 0 000% 0 000% 0 0.00%
187052473 skelbiu. It Equativ 247998 °096 8162 3694% 6,388 7827% 1 0.01% 0.09% o 0.00% o 0.00% o 0.00%
180508512 Irytaslt Xandr 247998 499 8030 55.38% 5824 7253% 0 000%  0.00% 0 000% 0 000% 0 0.00%
187056760 skelbiu.t OneTag 27998 153 7162 64.22% 5259 73.43% 1 001%  215% 0 000% 0 000% 0 0.00%
168667945 autogidas It Equativ 247998 443 6,292 66.63% 4815 76.53% 2 0.03% 0.16% o 0.00% o 0.00% o 0.00%
174667206 skelbiut Magnite DV-+ 247998 093 6212 36.69% 4217 67.24% 3 005%  419% o 000% 0O 000% O 0.00%
182640321 raskakeija.lt Openx 247998 (519 5958 30.52% 4384 7358% 2 003%  112% 0 000% © 000% 0 0.00%

Advance filter in campaign optimisation
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In campaign optimisation page there is an advance filter. Using this there is a possibility to filter
data more efficiently:

e There is an option to add as many filter (rows) we want by clicking on Add new
dimension or metric

e To add a new row we get 2 options, AND & OR
o AND: Both of the logics have to be true(rows around it) at the same time
o OR: Any one of the logics must be true (rows around it)

e We can include/ exclude to include/ exclude any condition

Example: We can exclude apps/sites for which impressions are less than 100000

Exclude v Impressions v Less Than v 100000 ()

e Using the source/ medium filter we can use Bids, impressions, Win Rate, Views,
Viewability, Clicks, CTR, Conversions, CR, CPM, CPC, CPA and Spent

e Using the containing filter and value filter we will be able to complete the logic. In
containing we will use the relation with the value.


https://manual.eskimi.com/uploads/images/gallery/2025-09/Yx9lJnlZfqNXJrmj-sopbqdoz3u60hhey-image-1634138955095.png

