Operator churn targeting

What is operator churn targeting?

Operator churn targeting which can be found under Advanced telecom targeting allows brands to
target lost customers and reach lost customers of the competition.

What is the logic?

Churn is calculated the the operator was last seen used 14 days or more ago within maximum of
60 day period. Additionally, if the user starts using the operator again the customer will be
excluded from the audience.

What are the use cases?

Win-back - telecoms can sustain their revenue by targeting lost customers.

Operator churn

Q earch

Check All Uncheck All

Cell C - South Africa
MTN - South Africa

Rain - South Africa

Telkom - South Africa
Vodacom - South Africa
Afrihost (ISP) - South Africa
Cell C (ISP) - South Africa

Coolldeas (ISP) - South Africa

SELECT CANCEL

Revision #2
Created 15 November 2021 12:26:57 by Gabriele
Updated 24 April 2024 12:53:34 by Gabriele


https://manual.eskimi.com/uploads/images/gallery/2021-11/YPRrfXBxOYTv624O-screenshot-2021-11-24-at-17-50-12.png

